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STATE WINNERS PRIZE
As flagship partner, the Facebook 
Australia team will provide a workshop 
for the AWARD School state winner (top 
student) from NSW, VIC, WA, QLD & 
SA. Each top student will be flown to 
Facebook headquarters in Sydney for the 
workshop and National Announcement.

NATIONAL WINNERS PRIZE
Esther Clerehan, as a sponsor of AWARD 
School, will fly the 2019 National 
AWARD School winner to Las Vegas to 
attend the 2019 London International 
Awards Creative LIAisons. 

THE SUPER JURY
1.  DAMIEN ELEY, Founding Partner & ECD, The Many, LA 
2.  JAIME ROBINSON, Co-Founder & CCO, JOAN Creative, NY
3.  JOHN MESCALL, Global ECD & CCO, McCann Worldgroup, NY
4. KAY HSU, Global Director, Instagram Creative Shop, NY
5.  VALERIE MADON, Chairwoman, Havas Singapore & CCO, 
 Havas Southeast Asia
6.  NEIL HEYMANN, CCO, Droga5, NY
7.  DARYL CORPS, CD, Iris, London
8.  VICTORIA BUCHANAN, ECD, Tribal Worldwide, London

Supported by:

With thanks to:

AWARD SCHOOL 2019



ALYSHA MENZEL
TUTORS 
DAVE LAWSON  CRAFTY DESIGN 
TROY O’BRIEN  WELBOURN O’BRIEN 
BECQ HINTON  THE ROWDY GROUP 
JOHNNY VELIS  THE ROWDY GROUP 
JASON HOLLAMBY THE SIDEWAYS THEORY 
PETER SYNDICAS CREATIVE FREELANCE 
DAVID ORMSTON  KWP! ADVERTISING 
KENT O’HALLORAN KWP! ADVERTISING 
COREY SWAFFER  KWP! ADVERTISING 
SAM JOHN  NATION CREATIVE 
CHARLOTTE CLARKE NATION CREATIVE

SCHOOL HEADS 
NICK BRZ  CD, NATION CREATIVE

You have a portfolio that’s so mature beyond your 
experience level.

I love that there’s an economy of information in 
the work, especially the first three pieces. You 
really strip everything back to the most essential 
pieces of information. It’s tremendously restrained 
storytelling. 

My favorite piece of yours is the Big Things for the 
airline, because it creates a talkable moment, and 
something for us all to be a part of.  I think you 
could have so much fun with that one. 

Good luck! You’ve got the rules down beautifully. 
Break them!
 
JAIME ROBINSON, Co-Founder & CCO, Joan Creative, NY

The simplicity of the ideas stands out to me. Often, 
graduate students try hard to show how clever they 
are, but this book shows a creative who is more 
interested in showing how great the brands/products 
they’re advertising are. 

JOHN MESCALL, Global ECD & CCO, McCann Worldgroup NY

The visual simplicity and wit in this portfolio 
stood out. This student also had some clever 
thinking about how to use cultural context to draw 
people in.

NEIL HEYMANN, CCO, Droga5, NY

Great mix of work - clean, fresh, ideas. Well 
executed and really clear thinking. Single minded. 
Lovely thread of humour through this work makes it 
powerful and likable.

VICTORIA BUCHANAN, ECD, Tribal Worldwide, London

Some really nice thinking here. I thought the Death 
To The Wallet was one of the best ideas in any of 
the books I saw! A nice, big, non-traditional idea 
that felt like it could go everywhere. 

DAMIEN ELEY, Founding Partner & ECD, The Many, LA

TOP STUDENT AWARD SCHOOL 2019 - SA

SUPER JUDGING COMMENTS
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SANITARIUM - UP & GO BLENDS

BRIEF 1 POSTER 
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ADT HOME SECURITY - INTERACTIVE HOME SECURITY

BRIEF 2 OUTDOOR POSTER / BILLBOARD
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UBEREATS

BRIEF 3 RADIO
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AUSTRALIAN GOVERNMENT - CHILDHOOD VACCINATION PROGRAMS

BRIEF 4 TVC / CINEMA
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WHITELION

BRIEF 5 MOBILE 
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DOLLAR SHAVE CLUB

BRIEF 6 DIGITAL 
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COMMBANK - APPLE PAY

BRIEF 7 EXPERIENTIAL / AMBIENT
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TIGERAIR

BRIEF 8 MEDIA  
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VOLKSWAGEN - TRANSPORTER VAN

BRIEF 9 INTEGRATED CAMPAIGN  
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TRANSITIONS

BRIEF 10 STRATEGY  





awardonline.com




